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Our Friend Tim Justice 
 

It is with great sadness that we inform you of our friend Tim 

Justice‟s passing. Tim passed away this past April during a 5K 

charity race in Montgomery, Alabama.  
 

Tim served as director of the REAL Institute for 

Entrepreneurship held at the University of Georgia in 2010 and 

other institutes held at the Harbor Town Resort on Hilton Head 

Island, South Carolina. Tim was also a popular faculty member 

at Columbus Technical College located in Columbus, Georgia. 

He served as Dean of Applied Business.  
 

As a staff member and eventually director of many REAL 

Institutes, Tim helped train hundreds of local, national and 

international teachers for over a decade. He was an excellent 

organizer for the training and his passion for helping people was evident in all he did.  
 

Tim served as a role-model for many of his students as a committed and enthusiastic entrepreneurial trainer. He 

was an advocate of the experiential learning style and demonstrated his dedication and enthusiasm through his 

devotion to his students. Tim is survived by his wife Tammi of 21 years and their four children. 

          

More than just Cookies, Girl Scout Entrepreneurship 
 

When people think of Girl Scouts, the organization‟s name is often 

synonymous with cookies. Though Thin Mints, Samoas and Tagalongs 

are an important part of the Girl Scout icon, they are not the 100- year-

old organization‟s only or most important product. Confident young 

women who are prepared for leadership are the proudest achievement 

and the most important result of the Girl Scout effort. The cookie 

program, as the world‟s leading business literacy program for girls, is 

just one of the ways the Girls Scouts organization teaches young women 

entrepreneurial skills.  
 

“Girl Scouts has been creating leaders for 100 years,” said Margaret 

Skene, CEO of Girl Scouts of Historic Georgia. “These girls are our future business owners.”  
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Georgia REAL recently sat down with Skene and community relations officer Cheryl Legette to discuss a 

consolidated effort to promote entrepreneurial development for girls. The Girl Scouts program already has 

many business programs for young girls, but is looking to strengthen their curriculum by condensing and 

reinforcing their entrepreneurship efforts. 
 

In addition to the Cookie Program, Girl Scouts uses age appropriate programming to help girls build business 

literacy skills starting as young as five years of age. As a kindergartner, a Daisy Girl Scout may earn financial 

literacy “leaves” to attach to her vest by participating in programs titled “Money Counts” and “Making Choices.” 

She learns to budget, count money and save. At each subsequent age level, badge requirements introduce more 

complex financial literacy skills. The Business Owner badge allows Junior Girl Scouts (Grades 4-5) to explore 

small business ownership and by the time the Girl Scout is an Ambassador (12
th

 Grade), she is exploring 

business research development and good credit. Girls who complete all the program journeys may have earned 

13 badges focused specifically on financial literacy. 

 

In a girl-led culture that inspires young women to take action on issues they care about, Girl Scouts sometimes 

use newly learned entrepreneurial skills to make a difference in their world. One troop created and sold 

bracelets to provide funding support for a battered women‟s program in their community and many others sell 

extra Girl Scout cookies to send to deployed military servicemen and women. 
 

The Girl Scout Leadership Experience strives to build girls of courage, confidence and character who will make 

the world a better place.  
 

Expedition Entrepreneurship: Ghana 

 

Emily Blalock, Instructor for UGA’s College of Family and Consumer Sciences, recently  

submitted the following report to REAL: 

 

What I expected to see wasn‟t there, but the unexpected greeted me 

with a warm Ghanaian smile. Ghana surprised me with its warm, 

rich weather, the joyous attitude of the local Ghanaians and the 

bustling city life. 
 

In the middle of June, I traveled with six fashion merchandising 

students as a part of the Ghana Interdisciplinary Study Abroad 

Program through the University of Georgia. Students‟ activities 

ranged from volunteering in the Kumasi Orphanage and learning 

how to weave kente cloth in the Bonwire Kente Village. We spent 

time learning from Ghanaian college professors, as well as market 

women who lack any formal education, but use their bartering 

skills to sell products to locals and tourists.  
 

A grant from the James Family Foundation provided the students 

taking my class with the opportunity to partner both with Athens 

retailers and Ghanaian entrepreneurs. Prior to the trip, each student 
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met with an Athens-based business owner and analyzed the retailer‟s merchandising strategy and identified 

products for their target consumers. Once they arrived in Ghana, each student was given $250 for their 

purchases and the charge to discover new products and establish relationships with Ghanaian vendors. After 

returning, they worked with the Athens retailers to 

develop inventory catalogs, garment logos, hang-tags, 

prices and signage with the hope that the articles would 

sell quickly and the retailers would opt to continue the 

international partnership. 
 

Throughout our trip, the students sought products for 

their retailers. From their first day in Accra, they 

juggled the stress that comes from shopping in large, 

open-air markets, mentally converting the local 

currency, cedis, into American dollars, and bartering 

with skilled shop owners. 
 

“Yeahhh sister, come see my cloth,” a market woman 

would call out. “Please, please just come and see. Free 

to look. Ahhhh, queen mother,” she would say, taking 

me or a student by the arm, trying to draw us into her 

shop. While still charming, the market women‟s sales pitch can quickly shift to a guilt trip that is hard to resist. 

“My children are hungry,” more than one seller proclaimed. 
 

During lectures by Ghanaian faculty members we learned that women 

in the country have limited access to leadership positions. Poverty is a 

constant in Ghana, as it is in many developing countries, but there are 

women entrepreneurs who have achieved some level of prosperity, such 

as Ginatu Doe, a master dressmaker who in past years has lectured 

UGA groups and provided tours of her company. On this trip, two 

students had worked with their Athens retailers to develop apparel ideas. 

They purchased locally made cloth in the market and worked with 

Ginatu to fine-tune their ideas. By the time they left Ghana, Ginatu had 

created the skirts and dresses, which have been among the quickest 

items to sell. 
 

One of our most memorable experiences was sharing a morning with 

the women of BaBa Blankets. This is a social enterprise that rescues 

women from the streets and prostitution by teaching them to sustain 

themselves through apparel sewing and dying. During a four-hour 

workshop in the blazing African sun, we learned the ancient technique of batiking—hand-dying fabric using hot 

wax and a relief print via carved stamps. Afterward, we toured both their living facilities at BaBa Blankets and 

their retail studio where the colorful batik fabrics are sewn into fashionable accessories and apparel, which we 

all purchased both for our Athens retailers and for our own closets.  
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Since returning, I‟ve had several colleagues ask what I learned from the Ghanaian female entrepreneurs and my 

answer is always the same: The Ghanaian economy rests on the sturdy backs of the female labor force who 

waste nothing, finding ways to reuse, redesign and recreate. More than once, I heard men say, “Educate a man 

and you teach an individual. Educate a woman and you teach a village.” Unfortunately, there are still too many 

girls and young women whose education will be found in the market stalls of their mothers and grandmothers 

rather than the classrooms of a school. 
 

Real Vikings Invade Georgia 

 

As part of the 4
th

 Annual International 

Entrepreneurship Summit, students from 

two cities in Norway will be visiting 

Sandy Springs this October. The summit 

will be hosted by Georgia REAL in 

partnership with Riverwood International 

Charter School and will focus on 

innovation in entrepreneurship.  
 

Silje Bråstad and Janne Haaland, two high 

school students from Sogndal, Norway 

were recently featured in a Norwegian 

publication for being selected to attend the summit (along with their teacher Eivind Husabø who will also be 

attending the summit). Both girls are involved in media studies and look forward to giving the morning 

announcements at Riverwood in addition to visiting the CNN center. They will travel to the United States on 

October 14 with two other students from Norway and hope to learn about business planning and American 

culture. The Norwegians will be joined by students from Denmark and Georgia (U.S.) who will all participate in 

the five-day summit. Students will spend two nights with host families and will attend school with the American 

participants to experience a day in the life of an American teenager.  

 

FFA Awards Eight Entrepreneurship Winners 
 

Each year, FFA winners are recognized for outstanding achievement in their Supervised Agricultural 

Experience (SAE) program. This year‟s Proficiency Award Winners were: 

 

× Mary C. Cromley, Agricultural Sale- Entrepreneurship 

× Kristin McCurdy, Beef Production– Entrepreneurship 

× Brooke Helton, Dairy Production – Entrepreneurship  

× Tabetha L. Duncan, Diversified Crop Production- 

Entrepreneurship 

× Amanda Miller, Diversified Livestock Production - 

Entrepreneurship 

× Sammie Floyd, Equine Science- Entrepreneurship 
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× Hunter Gray, Grain Production – Entrepreneurship  

× Jake Todd,  Swine Production- Entrepreneurship  

FFA recognizes the importance of entrepreneurship on Georgia‟s agricultural economy. Many of the FFA 

activities provide opportunities for students to become more entrepreneurial and to contribute to Georgia‟s 

economy. Congratulations to all of the winners! 

 

Real Kauffman Foundation News 
 

The Kauffman Foundation is often referred to as one of the largest foundations in the United States or as the 

world‟s largest foundation devoted to entrepreneurship; both labels are true. As part of the Georgia strategy to 

become a national leader in entrepreneurship, Georgia REAL plans to do whatever we can to help disseminate 

the important research and information the Kauffman Foundation continuously provides. We encourage those 

involved and interested in entrepreneurship to visit Kauffman‟s website at www.kauffman.org.  

 

Paving the Way to Success 
 

The Kauffman Foundation is working to further understand the phenomenon of entrepreneurship: to advance 

entrepreneurship education and training efforts, to promote entrepreneurship friendly policies and to better 

facilitate the commercialization of new technologies by entrepreneurs 

and others. All of these efforts demonstrate a promising future for 

improving the economic welfare of our nation. Kauffman‟s mission is 

also closely related with the REAL mission, which primarily serves the 

state of Georgia. 
 

A recent Kauffman publication entitled „Youth Entrepreneurship 

Survey 2010‟ shows there is a consistent interest among teenagers in starting a business. The publication breaks 

down different age groups and shows readers the percent level of interest at each age. The survey information is 

available at http://www.kauffman.org/entrepreneurship/youth-entrepreneurship-survey-2010.aspx. For those 

working with youth, this survey provides important information that should help motivate our youth 

entrepreneurship efforts throughout the state of Georgia.  

 

 

 

 

 

 

 

 

Register now for the REAL Institute at the Harbour Town Resorts on Hilton 

Head Island, SC this June 10
th
-15

th
, 2012. 

 

Educators from all levels, including K-12, post-secondary and community 

based educators, will learn how to teach and implement entrepreneurship in 

their classrooms. Participants will also have ample time to explore the fun 

activities and sights the island has to offer such as jet-skiing, boating, 

shopping, tennis and outdoor concerts. To sign up now, or for more 

information, contact Rosanna at rosanna@gareal.org. 

REAL ENTREPRENEURSHIP INSTITUTE: HILTON HEAD ISLAND 

http://www.kauffman.org/
http://www.kauffman.org/entrepreneurship/youth-entrepreneurship-survey-2010.aspx
mailto:rosanna@gareal.org

